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INTRODUCTION

Y’

Design can e art. Design can be aestheftics.
Design is so simple, that's why it is so complicated.”

— PAUL RAND
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ABOUT ME

C.BHARATHO0312@GMAIL.COM

Hi, 'm Ace, a multidisciplinary designer based in the
Caribbean.

| help lbrands, creatives, and conscious entfrepreneurs
communicate clearly and beautifully through design.

My background blends visual storytelling, brand identity,
and social media strategy, with a love for clean lines
and meaningful details.

Whether it's a logo, a full digital campaign, or a single

0Oost, | believe great design doesn’t just look good, it feels
aligned.
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WHY GRAPHIC DESIGN?

My mom learned graphic design long before computers
were the norm, hand-cutting, sketching, and laying
things out by feel. Thanks to her, and bbecause of her, |
picked it up early... and never put it down.

Design became a natural language for me... a way to
express, uplift, and communicate.

| believe good design should be accessible, thoughtiful,
and affordable, especially for those building something
meaningful. Everyone deserves to feel proud of how
their brand shows up in the world.
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PERSONAL SKILLS

My design style is infuitive, thoughtful, and always intentional. | blend creativity with clarity, aiming for visuals that not only look good but feel right.
Whether it's a logo, a reel, or a flyer, | design to connect.
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WORK EXPERIENCE

Freelance Graphic Arfist

Ase Designs / Helix & Associates / Arfistic Concepts Enterprises
2005 - Present

e 70 years of experience delivering creative solutions across
branding, print, digital, and social media.

e Collaborated with clients across the Caribbean — including small
businesses, NGQOs, political entities, and wellness brands — to
design meaningful, functional, and beautiful visual content.,

e Developed logos, campaigns, and collateral that blend sfrong
visual storytelling with intfentional, culturally relevant design.

e Long-standing creative partner 1o Helix & Associates, confributing
to political branding, civic campaigns, and public education
initiatives.

e Known for franslating big ideas info accessible, emotionally

resonant designs.

C.BHARATHO0312@GMAIL.COM

Ase

DESIGNS @
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WORK EXPERIENCE CONT.

IN-house Graphic Artist/Photographer
Rhino Safari Excursions, Sint. Maarten
2009-2011

e Designed promotional print materials, branded merchandise, and tour signage tailored to tourist
markefs.

e Captured and edited guest photography daily for custom souvenir products, both digital and
printed.

e Collaborated with marketing and sales teams 1o develop compelling visual assetfs that enhanced
customer engagement and four experiences.

IN-house Graphic Arfist
Desktop Publishing N.V., Sint. Maarten
20056-2007 / 2009

e Produced print-ready designs for a wide range of clients, including business cards, flyers,
signage, and vehicle wraps.

e Developed strong prepress skills, including layout setup, color management, and file optimization
for large-format printing.

e Managed tight furnaround schedules in a fast-paced print environment, balancing creative
design with fechnical precision.
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SCOPE OF WORK

As a multidisciplinary graphic designer, | offer a comprehensive range of creative services that help individuals, brands, and organizations visually communicate their message
with clarity, infentfion, and impact. With experience spanning across industries such as wellness, beauty, nonprofit, education, and small business, my work is rooted in both
strategy and style.

Whether you're building a brand from scratch, refreshing your visual identity, launching a product, or creating content that connects with your audience — | bbring a thoughtful,
collaborative approach to every project. My goal is to fransform ideas into bold, beautiful designs that not only look good but also feel aligned with your purpose.
From brand identity and packaging to social media content, video editing, and website design, my scope of work is designed to be flexible, functional, and future-ready.

® Flyers, brochures, posters, and booklets
* Website design (layouts, landing pages, Ul
mockups)

Logo design (monogram, wordmark, symbol) * Social media graphics (posts, stories, reels

covers)

Typography and color palette selection e Content planning, layout support, and

¢ Short-form video editing (reels, promos, creative consulting
Brand style guides and usage manuals teasers)

e Custom illustrations and iconography

Business cards and stationery assets e Custom templates (Canva/lllustrator)

DIGITAL DESIGN &
CREATIVE SUPPORT

* File formatting (for web, print, or social),
® Event invitations, menus, signage, and revision rounds, and vendor-ready prep
packaging inserts

BRANDING & IDENTITY
MARKETING, SOCIAL &
PROMOTIONAL

* Label, box, pouch, and sticker design

PACKAGING & PRODUCT PRESENTATION * Dielines and print-ready packaging files

* Branded tags, product cards, and unboxing assets
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CLIENT HIGHLIGHT: PARTY FOR PROGRESS, SXM

Project: Logo
Development Team

ABOUT US

We are professionals. We are leaders. We
are community workers. We are daughters
and sons of St. Maarteners, of St. Maarten.

We are concerned citizens who planned
and prepared and committed to being
Your servants, because you do not deserve
bad characters that pretend to be leaders.

We are your neighbors, your brothers and
sisters, your colleagues, your waiters, your

friends...even if you think wa're your
enemy, we will always tell you the truth.

‘We know you're tired, but our
commitment to serving you gives us
anergy to carry on. And we will carry you,
too. We have created concrete plans to
deal with our island’s most complex issues.
Executing these plans will lead to growth
and development. We hope to create a
community where everyone doesn’t just
survive; they thrive, We do this because we
sincerely believe that a strong and happy
people will bulld a stronger and happler
St. Maarten.

You've heard our plans and now know what

you need to do. Tell your family, your
friends, your colleagues, tell everyone: the
golden wave continues, it is constant and CONTACT US

it will keep on growing, with all of your
help. On Monday, August 19th, 2024,

e e xtave & +1(721) 585-8737
choose the future, CHOOSE PROGRESS.

@ www.pfp.sx

B4 info@pfp.sx
PARTY FOR
i e
- o JOIN OUR WORKING TODAY,
T 1 COMMUNITY TO TRANSFORM TOMORROW
it life for all on 5t. Maarten

a
Become a member

Project: 2024 Election Newsletter

C.BHARATHO0312@GMAIL.COM

(Zw%?% 42/%%% Dre 3

%/'f/l{l_/(//l
SATURDAY N A
29™ OCTOBER, 2022 - =
OYSTER BAY BEACH RESORT  facdsir . Boorvoele .

ARRIVAL TIME 6PM - 7PM

ProjeT: 2022 Fundraiser Ticket

ELECTION MANIFESTO 2024

FIVE FOR THE FUTURE

Working Today to Transform Tomorrow

Improving Quality oftife forAll an St.Moarten

PARTY FOR PROGRESS

VISION + STRATEGY +« ACTION ‘

Project: 2024 Election Manifesto

GOLD STANDARD REPRESENTATION

Project: 2024 Election
Candidate Flyers
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REBUILDING RESILIENCE

THE FUTURE OF CHARLES LEOPOLD BELL SCHOOL

HIGHLIGHTING PROGRESS TOWARDS THE “FOSTERING RESILIENT LEARNING PROJECT"

CLIENT HIGHLIGHT: NRPB, SXM

SOLID WASTE DISPOSAL SITE SOLID WRSTE DISPOSAL SITE

ENTRANGE FEES 5

ENTRANGE FEES
LOMING SOON

STARTING AT XCG 18

STARTING AT XCG 10

< SintMaarten

2 TRUST FUND I : | NRPB
I::mr:. \5} @

WORLD BANKGROUP.

HISTORIC CONSIDERATIONS &
ARCHITECTURAL LANGUAGE

S SintMaarten
2 TRUST FUND

B8 G
Project: Solid Waste Disposal Entrance Fees Project: Solid Waste Disposal
80'x20' Billboard Entrance Fees 20'x20' Billboard S SintMaarten
2 TRUST FUND C ‘ NRPB
::;*;::;;:a‘;:. a? wom@amw

Project: Rebuilding Resilience
Pull Up Poster
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CLIENT HIGHLIGHT: LUNAR COMMUNICATION TT

REGIONAINS;RANGE C
[ACTIEN PN (RSAP) . y

PARTNER PERSPECTIVES

Ce
3ZCANNUAL  REGIONAL ACTION
EEEEEEEEEE T
EEEEEEEEEE B

" Global Water
* Partnership
Caribbean

Project: 2024 Regional Strategic Action Plan Video

C.BHARATHO0312@GMAIL.COM

LUNAR

communications

Project: 2025 Logo Redesign

5)LUNAR

~ communications

PRESENTS

FROM FEAR TO FLOW
Master Public Speaking with
Mindfulness & Energy Work

st . - Py -I

Project. 2025 UDEMY Course, From Fear to Flow

Project:
Logo Design

Th
V@%,.(-_\\@i?
&pa
v Healing
Centre

Project:
LOgO Re-design
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CLIENT HIGHLIGHT: MAKEUP BY MANDY, BGil

/7 O\
MAKEUP

MAKEY

Project: 2024 Logo Redesign

Grand OR Second)
Day Parade - $85USD

-

N
MI\KEUP

L d
- [ Dramatic, and flawless. Full glam makeup
= | delivers striking eyes, sharp contouring, and a
] polished finish. Perfect for making a statement
on the road.
BY MANDY
‘ . I LASHES AND/OR GEMS $10

Grand AND Second Day
Parade Package 5155USD

] Secure your makeup experience for both
’ Parade Days
g g LASHES AND/OR GEMS $10.
i Bonus: Carnival Concerts S75USD
' Enhance your natural beauty witl'! glowing

skin, soft tones, and a flawless finish for any

e DlGlTAL GlFT VDUCHERS ::Z::CALLSFORFETESAREAVAILABLEBYREQUEST
\ue\ G 71 .' = STILL AVAILABLE . FOR TWO OR MORE PEOPLE,
MAKEUP \
” M M\“ . : . | o
' Project: 2024 Valentines Day Project: 2025 St. Maarten Carnival
Instagram Story Price List Instagram Story

Project: 2025 Instagram Carnival Logo Grid Halloween Grid
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PROJECT SAMPLES: MAGAZINE ADS

FOR RESERVATIONS +1-721-520-2391
TOLL FREE 1866 978 0849

Email: info@empressrentacar.com » www.empressrentacar.com

C.BHARATHO312@GMAIL.COM

BEACH SXM

ARE OPEN EVERY 0y

SERVING:
BREAKFAST | LUNGH | DINNER | COCKTAILS

LOCATED RIGHT ON THE BEAUTIFUL WHITE SANDY MAHO BEACH,
AT THE END OF THE RUNWAY OF PRINCESS JULIANA INTERNATIONAL AIRPORT.

(@) SUNSETBEACHBARSXM € SUNSETBEACHBARSXM O +1-721-545-2084 i SUNSETSXM.COM

S
N
/
ity
LUNCH | DINNER | COCKTAILS ‘

BEACH BAR - KIDZONE
UIUE MUSIC « GRILLED FOOD
SPORTS LounGe

#apey DAILYSPM-TPM

Hour!

@ BUCCANEERBEACHBAR

111 I{IIBH

LIVE HIISIB
LIVE LOBSTER

S9N pLAYGROUND
U7 DRIATE BEACH
xJ HAPPY HOUR DAILY

4aPM - 7PM

°
LUNCH | DINNER I.BMKTMI.S | SUSHI

(©) SANDBARSXM (™ +117211 553-3228
) SANDBAR-SXM i SANDBARSXM.COM

2 BEACON HILL ROAD, ST. MAARTEN
NEXT TO SUNSET BAR AND GRILL
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PROJECT SAMPLES: RESTAURANT MENUS

SMALL PLATES CUTTERS &
Daily Soup 520 O A Toaifee] SallBreadd
Green Pea Hummus 520 Chicken Cutter 530 -
Served with Grovnd Provislon Chips Chopped Chicken Caesar Salad o T
Boujee Liver Cutter 525 Fish Cutter 535
Teasted Salt Braad Crostind, Chicken Liver ‘With Mustard Gresns, Tomatees, Grilled
Pate, Bacon, & Orion Marmalade Fish, Burnt Lemon Aloll, Crispy Capers
Cassava Fishcakes 525 Ham & Cheese Cutter 525 E
Made with locally sourced Caisava Flour With House-Made Hot Sauce B Roasted
Garlie Aisli ey
Loaded Cou-Cou Fries $25
Topped with Smaked Chicken & Scotch Smoked Beef Cutter S40
Bonnet Aloli Creamy Cheese Sauce, Pickled Onions &
A Sunny Side Up Egg
Pudding & Souse 525
Served with Crispy Pudding & A Slice of Pulled Pork Cutter 535
Sweet Potato or Breadirylt ‘With Edifyle Garden Slaw and Melted
(Subject to Availability) Cheese
Pudding & Pickled Shrimp 535 Lamb Burger 545
Substitute for Chicken, Beel or Fish Toasted Salf Bread, Lettuce, Spic
Pumpkin Ketehup, Goat Cheess,
Puddini& Pickled Sea-Cat S40 Caramallsed Onlon
i Turn Up the Head frem Mild to Fiery ADD Ciiirs FOR $10
¥ Smoked Pork Mac & Cheese 525 B1G PLATES
Seafood Mac & Cheese 540 lsolf,j"ed"ﬁaf‘*gagh“"‘g“ﬁ , 560
Herbed Mash 35 et Potttoss & Sisame
‘ With Lentil & Bean Ragu $ Yapetabley
Braised Black Belly Lamb S60
Weekty Specia 590 Bt Back Bl e
Pan Gravey
BusH SmokedPark . 560
dfruit Mash, Steamed Vegetal
| Bajan Caesar %35 r:?lr_ '5"::uc¢a FmACE SR
| Romaine, Saltbeead Croutons, Parmesan
i #dd Grilled Fish or Chicken 455 Fresh Fish Grilled in Banana Leaves 560
| Chefs Salad $40  EEERISATme T o o
Organie Greens, Bolled Eggs, Ham,
Smoked Chicken, Cheddar, Tomatoes, Shrimp Curry 580
%"c'i'mbﬁ“' Pickled Onians & House Coconut & Tomato Curry, Steamed Rice,
malgretie Raita, Golden Apple Chutney & Kuchela
Incredible Edible Salad ;| Chi
; evw&men.ahw: Patme, 5| Chips . 525
ed Graing, Goat Cheese & Blatk Strap | | Cheasy %hps 530
ivos Dressing ) Sarved vy Paimeisn Chiate
E &E:E}El?EMM_&HIUKS-M Saue b
520

S | Breadiruit or Sweet Potats Chips

n
STARTERS
NN

' CRISPY TAQUITDS §10.00
- ¥Uightty crisped com tertillas stulfed pulled chicken, chiese & 1aliy NAF 18
. MEXI COTIJA WINGS §10.00
e e
|

NACHO SUPREME §14.00

m;m%%mmnﬂu ek cheese, jalapeaos & our homemade NAF 25
- GUACAMOLE §14.00

Jalspeiio, Tomato, Cilantro, Omion, Lime, verved with criipy warm tortilla NAF 25
oy Bumea G155 27

. THAI CHICKEN SATAY $9.00

Skewered chicken asp NAF 16
~ COCONUT SHIRMP $13.00
(I am;plmymummmwmumutm. NAF 23
“* PAN-FRIED GYDZA §11.00
) Pam seaned ings Alled with ground meat pork and vegetabiles NAF 20
IN) rapped in & thin dough, Aogal oFTige

L

Lettuce, 1omatoes, red onion, black beans, gritled com, mexican cotijis
cheese, fried flour tortitla it;'iv) served nit;'| a creamy pﬂ;lxu cilanire
[ i I

dressing.

Melted cheddar jack cheese, chicken & pico de galls ina 127
flour tortilla,

3 tacas soft flour tartillas, or crunchy com tortillas, topped
with lettuce, guacamole, pita de gallo and shredded cheese.
Served with rice & chimichuri black beans.

[ It FE] a2

Melted cheddar jack cheese. pico de galle, refried beans, mexican cotija
ina 127 flow tertilla.
L] im e

Fire-roasted peppers & and onions on a sizzling platter,

served with rice, guacamale, sour ream, pico de

shredded cheese and wasm soft flour tortillas on the side.
" | 1% ]

Sautéed sweet peppers, onions and our secret seasaning blend, in a
ereamy coconut red Thai curry sauce, and served with white rice.
34 3 ()

2oz Angqus beef patty, quacamele, grilled pineapple, mexican cotija
prig el ns and pineapple dressing.

LUNCH & DINNER l

GRILLED FROM THE SEA $22.00
N 3 4 e SRR
FRESH CARIBBEAN
LOBSTER —
ﬂm—&mm GREEN s;.f.nnﬁ ﬁ
CURLY FRIES 56.00

0 B R TN A S

m
114
&

SASHIMI PLATE
LOVERS

SANDBAR

CALIFORNIA ROLL
SPICY TUNA ROLL
VEGETARIAN ROLL

RAINBOW ROLL
SANDY BEACH ROLL
TROPICAL TUNA ROLL
CRAZY CRAB ROLL
SUNRISE ROLL

'/ SANDBAR MEXICAN ROLL

MARKET
PRICE

+1721-553-3228

Az
BEERS SOFTS
STARTING AT 84
S,

Ny
WATER
SN

AN,
Silver Tequila, Cobntreau, Lime Juice, Ginger Beer
Reposado, Orange Juice, Lime Juice, Grapefruit Soda
Meacal, Campari, Red Vermouth
Mercal, Fresh Basil Leaves, Lime Juice, Sugar with Tajin Rim

Lychee Mectar, Grey Goose Essences White Peach & Rosemary,
Vermauth

Gin, Rum, Tequila,

Mezcal, Lime Juice & Sweet and Ssur
Fiavors: Mango, Pession Fridt, Surowbeny

Wihite Rum & Lime Juice
v Bonano, Mangs. Passsen Fruit, Srrawbemy

Spice Rum, Manga & Coconut Cream
Ponche Kuba, Cocanut Cream, Banana & Banana Liquer

Bourbon, Feach, Fresh Mint & Sugar

ey B Bt Stramberry & Lirromgeacs, Lychoes, bint
Liavis, Lyctnes Liqueir Toppid w4 Spatte

A A A A

JuLo
VOLCAN DE MI TIERRA $15

SANDBARSXM

SPARKLING

REPOSADD
$8 EL JIMADOR 48
10 1800 $10
12 TEREMANA 512
12 CASAMIGOS s
15 DON JULID 15
MEZCAL
12 400 CONEIOS 12
SE BUSCA JOVEN 15
‘}; SE BUSCA ANEID $18
17
THE RED EYE SHOT 53

Farehall, Tequila, Teiple S
FLAVOUR FLIGHT 515.00

Patmexita Shot, Tequila Sour Shot, Spiced Mufito Shet

BUSINESS CLASS  §35.00 y
 Caamiges Silver, Tevemana Reposado, Patron Anejo

+1721-553-3228
§20/F36 MINIMUM ON CREDIT CARD PAYMENTS

. e b
v D'USSE $250 y
HENNESSY VS $250
GREY GOOSE HENMESSY X0 $500 GREY GOOSE
VODKA VODKA

o
MYKONOS

57 MAARTEN

BOTTLE SERVICE MENU

VODKA

i

BELVEDERE 1L $250
BELVEDERE MAGNUM $500
GREY GOOSE MAGNUM $500
GREY GOOSE 4.5L $1200
BELUGA $500

CHAMPAGNE

e

PIPER HEIDISECK BRUT $200
MOET BRUT $200
MOET BRUT MAGNUM $450
MOET ROSE $300
MOET ROSE MAGNUM $600
PIPER RARE $550
DOM PERIGNON BRUT $500
DOM PERIGNON ROSE $900
DOM PERIGNON BRUT MAGNUM $1100
DOM PERIGNON ROSE MAGNUM $1400
CRISTAL BRUT $700
CRISTAL ROSE $1100
CRISTAL BRUT MAGNUM $1400

COGCNAC

18% GRATUITY WILL BE ADDED TO YOUR BILL

C.BHARATHO312@GMAIL.COM
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PROJECT SAMPLES: SOCIAL MEDIA POSTS

ALZHEIMER'S ASSOCIATION

AV, OF TRINIDAD AND TOBAGO

COMMEMORATES

WORLD ALZHEIMER'S MONTH
WITH

LAUNCH, LEARN, LIME

SUNDAY 1ST SEPTEMBER, 2024
HAYES COURT, PORT OF SPAIN
2PM - 5PM

-
ﬁ @ Round Trip

L BGI SXM
T EX 2025-04-29 S 2025-05-04
- 0%

-~

WORL D Email: aiztril:lbago@gmail.com
L ALZHEIMER'S o
-V MONTH #TimeToActOnAlzhaimer

#WordAlzheimersMonth

C.BHARATHO312@GMAIL.COM

G| MECYS

ST OF 0

TN
IS PROUD TO ANNOUNCE

THE 1ST ANNU

;m@ 'w:
NATIONAL SHORT STORY CONTEST

THEME

GUaRDiaNS OF THe
GREaT SaL.T POND

Theme Guidance
In a world where nature and technology live in harmony,
the ancient Salt Pond holds the key to Si. Maarten’s
future. When something threatens the balance,
a group of students must use science, storytelling,
and spirit to protect it.

STORY SUBMISSION

DEADLINE: 1 AUGUST - 21 AUGUST 2025

JUDGING: 22 AUGUST - 7 SEPTEMBER 2025
WINNERS ANNOUNCED:
8 SEPTEMBER 2025
INTERNATIONAL LITERACY DAY

CONTEST RuLes

1. No profanity or exteeme violence.,
2. No more than 3% usage of Al models
(stories will be run throwgh an Al detectar)

3. Plagiarism of existing local or
international media will not be
tolerated.

HAPPY

INTERNATIONAW
/
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PROJECT SAMPLES: LARGE SCALE BILLBOARDS

HOME/DISTRICTIOFAWESTIINDIESICRICKETER
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LET'S WORK TOGETHER

WWW . ASEDESIGNS.PRO

Big ideas deserve bold design!

Let's work together to furn your vision into visuals that
spedak for you.

Whatsapp: +1 721 524 7007/

Ready when you are. Let’s talk.

C.BHARATHO312@GMAIL.COM
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